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MARKET POSITION: 
 
Digital Camera Magazine was launched in November 2002, and targets the growing group of digital 

camera users in Spain. Its readership has 51% of men, mainly aged fro; 25 to 44 (50%), and from 

ABC1 social classes (30%). 

 

 Digital Camera Magazine 

Circulation  

Readership 

20,319 

157,000 

Source: OJD 2008 / EGM 1
st
 Cum ‘08 

 
EDITORIAL PROFILE: 
 
Digital Camera Magazine includes the most up-to-date information to take advantage of digital 

camera technology including what to buy accessories, design programs, storage units, printers, 

internet, on-line services, hardware & software- scanners, memory cards etc. A free CD-rom is given 

away with the magazine, which includes interactive tutorials and demos of new software. The 

magazine is published by the editorial team of PC Plus in Spain, under licence of the British publishing 

group ‘Future Publishing’. 

  

TECHNICAL SPECIFICATIONS:      COPY DEADLINE: 
 
 
Please contact us for details.       Please contact us for details. 
 
 
 
 

If you would like to receive copies, a media pack or coverage rankings, please contact 
GCA International Media Sales 020 7730 6033 

Email: gca@gca-international.co.uk 


